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We are Proper
Our business is a family one, and we treat it, and everyone in it, as our own,  
respecting each others skills, expertise and point of view.

We are Partners
We can only be world leaders in sustainable mattress and comfort innovation  
by successful teamwork and harmonisation across our business.

We are Planet Friendly
Sustainability is at the forefront of all our decision making. We work with the 
planet, not against it.

We are Proud
We are proud of our heritage and being experts in what we do. We are proud to 
be part of the Harrison Spinks family and change the way the world sleeps.

We are Pioneering
We encourage our skilled teams to constantly develop their talent, build on 
their knowledge, and flourish in the workplace to innovate.

harrisonspinks.co.uk/work-for-us

Harrison Spinks is a family business with a focus on quality, innovation and sustainability. We’re not your average 
business, but if you’re willing to work hard, get stuck in and have some fun along the way, then we’d love to 

welcome you to our team. 
 

To help us achieve our vision of becoming world leaders in luxury sustainable comfort, we have five core values 
that we encourage everyone to work towards:

https://www.harrisonspinks.co.uk/work-for-us


Job Description

  Job Title:

  Reporting to (position):

  Hours of Work:

  Job Objectives:

  Main Duties:

  Essential attributes:

• Hungry - a manageable and sustainable commitment in doing a job well and going above and beyond when it is truly required.

• Smart - asks good questions, listens to what others are saying and stays engaged in conversations intently.

• Humility - shares credit, emphasises team over self, and defines success collectively rather than individually.



  Key Skills:

  Person Specification:

  Pay:

  Closing Date:

Send your CV and covering letter stating why you are interested in this role and outline the expertise you could offer if you  
were successful with your application to:

Abiegayle Barry
abarry@harrisonspinks.co.uk

mailto:abarry%40harrisonspinks.co.uk?subject=

	Job Title 2: Digital Marketing Executive
	Reporting To 2: Senior Marketing Manager
	Hours of Work 2: 8-4 Monday-Friday
	Job Objectives 2: Implement the marketing strategy with a focus on digital and website.Monitor and proactively improve the performance of the company's websites.Improve SEO to drive organic traffic.Support the wider business including external customers.
	Main Duties 2: • Assist to implement marketing plans for the different Harrison Spinks and own label brands within the business with a digital focus. • Work closely with the wider marketing team and business Directors to ensure the effective and timely delivery of marketing strategies for individual brands in line with company objectives. Brands include, Harrison Spinks, Spinks, Own label ranges for national brands including John Lewis and Dreams, Harrison Spinks Farm and Harrison Spinks events. • Responsible for the maintenance of company websites and updating content. Monitor and optimise the performance of the website to increase traffic, conversion and search ranking.  • Work with our PR and social media agency to drive our paid social and media campaigns. Generate exciting and engaging content for the different social channels and provide reports with recommendations based on the results. • Liaise with the graphic designers and other departments within the business and external agencies to create content. • Create and copy write optimised and engaging blogs and e-newsletters that incorporate best SEO practices.• Provide reports from Google Analytics and other reporting tools. • Assist to develop a digital marketing strategy to enhance SEO.• Project manage new website developments with external agencies - ensuring project schedules are kept up to date, project status is monitored and communicated within the team.• Work with the digital agency to implement digital advertising campaigns including PPC and social. • Manage the retailer portal to ensure key retailers have access their bespoke selection of assets. • Monitor competitor activity online. • General support and adhoc duties as required.
	Key Skills 2: Degree qualified with marketing/digital marketing degree or Marketing (CMI) equivalent.Ideally 2+ years experience working in a Digital Marketing role. Experience of managing websites and social media platforms.Practical use of Google Analytics.General knowledge of CMS's.Demonstrate PPC campaign experience. SEO implementation experience.Good copy writing skills.Campaign analysis and reporting experience (Google Analytics, SEM Rush)Prior experience of managing a digital agency is preferred.
	Person Specification 2: Professional manorAbility to communicate all levels, verbally and writtenExcellent attention to detail and organisational skillsA strong and confident communicatorEnthusiastic and flexible approach to react on a day to day basis to all requestsGood time management skillsTeam player and capable of working soloPositive can-do attitudeSeld-motivated
	Pay 2: Competative
	Closing date 2: 


